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The article deals with new approaches to teaching Business English in non-language institutions of
higher education. The authors offer an example of the application of the strategy “Learning together”,
which involves the integrated study of special disciplines and foreign languages. This strategy was
initiated by teachers in the United States and has proven its effectiveness. At Poltava University of
Economics and Trade, teachers of the Department of Business Foreign Language have been using this
approach to teaching for 20 years. During this period the courses “Language of Marketing”, “Language of
Management”, “Language of International Economics”, “Language of Human Resource Management”,
“Language of Information Systems in Management”, “Language of Transnational Companies”, “Language
of Mathematics”, “Language of Statistics”, “Language of Informatics”, “Language of Computer Science”
were developed and introduced.

Experience has shown that the application of this strategy deepens the knowledge of students and
special disciplines, helps to master the terminology, as well as increases the motivation of students to
study both professional subjects and foreign languages.
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Statement of the problem in general and an indication of its connection with important scientific or practical tasks. Business
English is basically a part of English language which is related to international activities of companies. It is important to know
how to teach Business English if you are teaching or going to teach in a business school. Business English is considered to be a
specification of English language learning and teaching. Today English has become the global language. Trading and business
is done all around the world and the language which is used for communication is no other than English itself.

Nowadays, as the business and corporate sector is booming, everybody wants to get into the corporate sector in any
manner. For this, everybody wants to learn Business English and thus there is an increment in the demand for business
English teachers. If you want to make a career in this field then you have to know the proper way of teaching Business
English. In this paper we are going to share our experience and we hope it will help you in this concern.

In Poltava University of Economics and Trade several teaching strategies are used to make the process of teaching
Business English more effective and efficient. One of them is Learning Communities strategy.

Analysis of the most important publications in which the solution of the researched problem is initiated and on which the
author relies. Learning Communities mean classes that are linked during an academic term, often around an interdisciplinary
theme, and enrol a common cohort of students (Davies, Pearse, 2000). The goal of Learning Communities (LCs) is to build
community among students, between students and their teachers, and among faculty members and disciplines (Wood, 2007).
The three general types of LCs structures (Golde, Pribbenow, 2000, p. 28) are as follows:

1) Student Cohorts/Integrative. Seminar LCs can be structured as programs in which a small cohort of students enrolls in
larger classes that faculty do not coordinate. In this instance, intellectual connections and community-building often take
place in an additional integrative seminar (Buysse, Sparkman, Wesley, 2003).

2) Linked Courses/Course Clusters. LCs may involve two or more classes linked thematically or by content which a
cohort of students takes together. In this instance, the faculty plan the program collaboratively (Mitchell, Sackney, 2005).

3) Coordinated Study. LCs may involve coursework that faculty members team teach. The course work is embedded in
an integrated program of study (Mitchell, Sackney, 2005).

Distinguishing still unresolved aspects of the scientific problem, which and devoted to this article. In Poltava University
of Economics and Trade (PUET) we use Linked Courses which we define as Learning Communities that involve two or
more classes linked thematically or by content which a cohort of students takes together. In this instance, the professors plan
the program collaboratively.

Ten courses based on learning through content approach have been developed in the time period of 2000 — 2020. We call
them “Language of Marketing”, “Language of Management”, “Language of International Economics”, “Language of Human
Resource Management”, “Language of Information Systems in Management”, “Language of Transnational Companies”,
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“Language of Mathematics”, “Language of Statistics”, “Language of Informatics”, “Language of Computer Science”.

Formulation of the purpose and tasks of the article. We believe that Learning Communities strategy offers an array of
opportunities both for teachers and students. The approach utilizes case studies with different types of activities problem
solving, simulation, discussion, written reflection, point of view presentation, mini-research, etc. It helps explore issues in
cross-cultural communication in the business context and encourages them think critically to find solutions to business
problems thus developing communication skills and skills they need to succeed in an increasingly diverse and
technologically enhanced workplace of today. So, the purpose of this paper is to discuss the benefits of implementing the
LCs strategy into the process of training future specialists for Business sector. The tasks of the article are: 1) to define the
concept “Learning communities”, 2) to share the experience of the teaching stuff of Poltava University of Economics and
trade, 3) to discuss the steps of language teaching, 4) to highlight the types of tasks for ESL classes, 5) to show how the
strategy can motivate both students and professors.

Statement of the main material with a full justification of the obtained scientific results. Faculty members involved in
LCs that facilitate cross-faculty collaboration are expanding their repertoire of teaching approaches, continually revising
their course content, and acquiring new scholarly interests. LCs faculty members are also building mentoring relationships
with each other and are more frequently engaging with beginning students and general education offerings.

Sometimes textbook exercises can be boring. That is why many Business English teachers find it useful to give problem
solving activities. The books that we use for LCs offer activities which are centered on solving problems and making
decisions (Archer, 1997; Cateora, 1996; Kotler, Armstrong, 2001). Some activities you can give are: make a report on how
to market a new product; write the procedure of planning a budget; write the procedure of choosing a new employee. You
should offer different topics for discussion. One could get bored of talking on the same topic every time. You can use these
topics for discussions: business etiquette in a multinational company; brain drainage; working in a different place or culture.

Teaching Business English to adult students requires increasingly effective teaching materials (Andrea B. Geffer, 2004).
Case studies used in a language class give opportunities to extensively practice speaking and writing skills based on
materials that are challenging and relevant for business students.

One of the possible methodologies of doing cases in language teaching includes the following steps:

reading the case,

discussing the situation in the company,

analyzing and discussing the quantitative data,

filling up information gaps and putting forward hypotheses,

discussing weaknesses and threats,

presenting company goals,

presenting alternative solutions of the problem,

discussing the solutions, comparing them and choosing the best one,

presenting plan B,

preparing an action plan, assigning tasks and setting the deadlines.

The first step includes reading, the other ones develop speaking skills — students present their opinions, criticize, present
their point and negotiate. Usually they work in teams and each team competes with other teams trying to offer the best
solution to the problem. Students like doing case studies because then they are the decision-makers. They are not told what
to say. They are the managers and the teacher is just an observer, mediator and facilitator.

The case study method also provides an opportunity to develop writing competence. For instance one group of students
may be asked to take the minutes of the meeting called to solve the problem or to write an agenda of the meeting. When the
discussion at the meeting finishes and the final decision is taken, all students are requested to use the information in a written
form. It may be a letter, a memorandum, a list of points, a mind map, an action plan, a report, an e-mail or a note — any kind
of business writing which best suits the situation. To do that, they need instruction from their teacher on the layout, style and
appropriate tone.

The case study method gives teachers a lot of flexibility in assigning tasks, roles and functions. The teacher should not
blindly follow the instructions in the teacher’s book. Helpful as they are, they are not the only directions in using a particular
case. Teachers should be encouraged to experiment and use cases as input materials that are alive in class — modified,
changed and exploited in various ways.

One more important skill for students majoring in Business is making a presentation. You should involve works on
business presentations in your teaching method. It will make it more effective. It is very useful to practice making and giving
presentations in English for the students. You should teach useful phrases to your students for introduction of a topilc, for
shifting from one idea to the next and lastly for the conclusion of a presentation.

Encourage students to use support material and visual aids. The bare minimum would be a whiteboard or flipchart. If you
have a multimedia projector, it is so much better. Remind them not to overcrowd their graphics (one graphic — one point; two
points two graphics). And don't forget the value of reality — actual products or samples that the presenter brings in from
outside.

Almost all professionals who use English for business will need to write letters, memos, invitations and short reports.
Business writing is an important skill especially to those who work in an office. It establishes formality and civility among
employees and employers, as well as those that are outside the work place. It also creates a professional atmosphere and
shifts the environment toward work rather than personal life. There are various kinds of business writing, but here are some
guidelines which are followed by ESP professors in PUET when teaching communications that can be applied in various
situations:

Explain the structure of a business letter. Structure is different from the format. Format applies to the aesthetic part of the
letter, while structure refers to the content itself. Business writing is usually straightforward and generally includes the main
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gist of the piece in the first few paragraphs (Andrea B. Geffer, 2004, p. 46). Business writing also includes situational
examples in the body of writing and steps to follow towards the end.

Make your students familiar with the tone used in business communication. Teaching business communication is like
teaching a second language. You will increase fluency of your students the more you make them to read, the more they used
it and the more you surround them with people who are using it. Get insights in the workplace by paying attention to how
people communicate.

Teach how to format the piece of writing depending on purpose and recipient. Appropriateness is not limited to content,
because format is also important however superficial. Formatting a piece of writing allows it to meet certain standards,
which is essential in establishing formality and structure. Include dates, titles, recipients, applicable addresses and other
important information. Some also gives a piece more visual appeal by incorporating different elements such as pictures,
diagrams and charts. A word processor is needed to format the letter easier, since programs include wizards that guide you
through the process. You can also adjust document and printer settings to achieve the format you want. Use examples of
business documents such as memos, reports and correspondence and analyze how they are written. In order to become an
expert in business writing, it is essential to be exposed to different kinds of work that have been published before. Analyzing
certain documents and understanding the purpose of each piece also allow one to be more critical of one's work.

Results of the research and prospects for further development of this thematic area. In general the issue how to teach
Business English is a challenge all teachers face. Since every classroom consists of a wide array of students, each
student brings with them different student learning styles, different interests, and different life experiences that make each
classroom unique and special. That is why a particularly effective general approach for the teacher is to see this kind of
teaching as both a teaching and a learning process for the teacher, where a great deal of interesting information about a wide
range of business processes can be acquired. These are some points that can be used to make teaching skills better. Business
English is a very important part of today’s society. It must be taught in its correct and applicable form.
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IIEHKO B., A3EKYH 10., KOHOHEHKO O.

Buiuit HaByanbHUM 3ak1aj YKooncnisiku «[lonTaBCbKUI YHIBEPCUTET EKOHOMIKH i TOpriBJii», YkpabHa

E®EKTUBHI CTPATETTi BUKJIAZIAHHA JIIJIOBOI AHIJIIMCbKOi MOBHM: 1OCBI/J ITIOJITABCBKOTO
YHIBEPCUTETY EKOHOMIKH I TOPTIBJII

Y craTTi po3rysal0ThCcs HOBI MigX0U 10 BUKJIaZAAaHHS AiJI0BOI aHIJIIMCbKOI MOBU y HEMOBHUX 3aKJ1a/laX BUILOI OCBITH.
ABTOpY TNpONOHYIOTh MPHUKJAJ, 3aCTOCYBaHHS cTpaTerii «BuyMMocsa pasom», sika mnepej6adae iHTerpoBaHe BHBUYEHHS
creLiaJIbHUX JUCLUIIIH Ta iHo3eMHOi MOoBU. Taka cTpaTeris 6yJia 3alo4aTKoBaHa BUKJaAadyamu B CIIA Ta goBesa cBOIO
edexTuBHicTb. Y IlosTaBcbKOMYy yHiBepcuTeTi eKOHOMikM i TopriBai Buk/aajauyi kadeapu fAijsoBoi iHO3eMHOI MOBU
npoTsroM 20 pokiB BUKOPUCTOBYIOTb TaKUM MiJxiJ fo BUKAaAaHHA. [IpoTsarom pporo mnepiosy 6yJju po3pobJieHi Kypcu
«MoBa MapkeTHHTIY», «MoBa ynpaBJiiHHA», «MoBa Mi>kHapoAHOI eKOHOMiKU», «MoBa ynpaBJliHHS JIIJCbKUMHU pecypcaMu»,
«MoBa iHpopMaLiiHUX cUCTEM B MeHeIXMEHTi», «MoBa TpaHCHalliOHaJbHUX KOMIaHil», «MoBa MaTeMaTHKU», «MoBa
CTaTUCTUKU», «MoBa iHpopMaTHUKU», «MOBa KOMII'FOTEPHUX HAYK».

BuknajaHHs [ijoBoi aHIVIICbKOI MOBH JJI1 [JOPOCJAUX CTYZEeHTIB BuMarae Jefani epeKTHUBHILIMX HaBYaJbHUX
MaTepianiB. TeMaTHU4Hi JoCaiPKeHHS, 110 BUKOPUCTOBYIOTbHCS Ha 3aHATTI 3 iIHO3eMHOI MOBH, AAI0Th MOXJIUBICTb LIMPOKO
NPaKTUKYBaTH HaBUYKHM FOBOPiHHSA Ta NMCbMa Ha OCHOBI MaTepiaJiiB, 10 € CKJIaJiHUMU Ta aKTyaJIbHUMU JJI CTYAEHTIB, 1[0
BUBYAIOThb 6Gi3Hec. OflHA 3 MOXJIUBHUX METOJO0JIOTiM BeJleHHS KeWCiB NpW BUKJIQJaHHI MOBH BKJIIOYA€ Taki eTamu: 1)
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YUTaHHS Keicy, 2) o6roBopeHHsl cuTyalii B KoMmaHii, 3) aHa/si3 Ta 0GroBOpeHHs KiJIbKiCHUX JaHUX, 4) 3alOBHEHHS
iHpopManiliHUX NporajuH Ta BUCYHEHHs rinote3 , 5) 06roBopeHHsl cJa6KUX CTOPiH Ta 3arpos, 6) NmpejAcTaBJeHHs Lineil
KoMINaHii, 7) mpe/cTaB/eHHsl aJbTepPHATUBHUX pillleHb Npo6JieMH, 8) 06roBOpPeHHs pillleHb, iX MOpPIBHAHHS Ta BUOIp
Haillkpaioro, 9) npeacrtaB/ieHHs Miady B, 10) miAroTtoBka miaHy [Ail, po3moAis 3aBJaHb Ta BCTAaHOBJIEHHS TEPMIiHIB.
[lepmiuii KpoK BKJIIOYAE YUTAHHS, iHIII PO3BUBAIOTh MOBJIEHHEBI HAaBUYKHU - CTYJEHTH BUKJIAJAITb CBOI JAYMKH,
KPUTHUKYIOTb, BUCJOBJIIOIOTh CBOK JYMKY Ta BeJyTb IeperoBopu. JlocBi MokasaB, 110 3aCTOCYBaHHS Lj€l cTpareril
MOTJIMGJII0E 3HAHHS CTY/JIEHTIB Ta Cllellia/IbHUX JUCLUILIIH, CIPUs€ 3aCBOEHHIO TEPMiHOJIOTI], a TAaKOX MiJIBUILYE MOTUBALiI0
CTY/IeHTiB 10 BUBYEHHS SIK $aXxOBHUX NpeIMETIB, TaK i iHO3eMHUX MOB.

Knrwuoesi cnosa: cmpamezin « Buumocs pazomy, HasuanibHi mamepianu, Memoo Kelicis, npesenmayis, 0inoea KopecnoHOeHYis
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XapkiBcbkui HallioHasibHUH yHiBepcuTeT iMeHi B.H. Kapasina

OrJIAJ TUIIIB 3MIIIAHOIO HABYAHHS (BLENDED LEARNING) B CYYACHOMY
OCBITHbOMY IIPOCTOPI B MEXKAX K/IACUYHOTI'O YHIBEPCUTETY

Po3r/siiaeThes 3MillaHe HaBYaHHA Ta MO0 THUIIM B MeXax KJACHYHOT0 YHiBepcUTeTy. BUPI3HAIOTECS
Ta OOIPYHTOBYIOTHCS HAMOLIBII Ai€BI THUIM 3MILIAHOTO HABYAHHS ISl Cy4acCHOTO OCBITHBOTO IPOCTOPY
AHani3yloTbcs nepeBaryu Ta HefoJiKM 3MilIaHOTO HaBYaHHsS. POGUTBHCS BHCHOBOK, IO 3aIIPOBA’KEHHS
3MIIIIAHOTO HABYaHHS B YHIBEPCHUTETI MOBHHHO MPHU3BECTH O MiJBUINCHHS SKOCTI YHIBEpCHTETCHKOI
OCBITH 3arajiom

KirouoBi ciioBa: BHUKJIaZay, 3MilllaHe HaBYaHHS, 3,qo6yBaqi OCBITH, CTYAE€HTHU, TUIl HABYaHHA, METO/
HaB4YaHHA

MocTanoBka npodaemu. CTPIMKHIA PO3BUTOK TEXHOJIOTIH Ta BUKIMKKA X XI CTONITTS AeAaii yacTilie miJHiMae MUTaHHS
MOIITYKY HOBHX IiIXO/IiB B OCBITI Ta MEPEXo/ay 10 OHJIAWH THIIiB HaBYaHHs. OJHUM 3 YCHIIITHUX Ta JOCHTH JI€BUX € 3MillIaHe
HaBYaHHSL.

Blended Learning, a6o 3mimaHe HaB4YaHHsI, — 1€ CyYaCHa KOHIICTIliS B OCBITI, B MeXaxX sKOi 3700yBaui OCBIiTH
OTPUMYIOTh 3HAHHS SIK CAMOCTIHHO OHJIAH, TaK i Ha 3aHATTAX 3 BUKJIAJAadeM. Takuil MifXiZ B OCBITHBOMY MpPOCTOpI Jae
3MOT'Y KOHTPOITIOBATH Yac, TEMIT Ta CIIOCOOM BHBYEHHS MaTepiady. 3MillaHa OCBiTA JTO3BOJIIIO IOETHYBATH TpaXUILiiHI
METOIY BUKIAJaHHA 3 aKTyaJbHUMH CYYaCHUMH TexXHOJOTisMH. DaKTHYHO KOHIIETIsS HE € HOBOKO, a Tepmin Blended
Learning 3’sBuBcs me y XX CTOMTTI. Ajle MIMPOKO BHKOPHCTOBYBATH I METOJ MOYald 3 JjMile Ha Tmodarky XXI
CTOJITTS.

AHai3 HaiiBaromimux nyouikaiiiii. OcTaHHIM 9acoM Jqyxe 0arato 3apyOi’KHUX Ta BITUU3HSHHUX JOCIIIHUKIB ITiIHIMAIH
IIUTaHHS 3MilIaHOTO HaB4yaHHS B Bumax. Cepen 3apyODLKHHMX JOCHITHMKIB XoTitocs O BusHauutu Kykyncka-Xymame, A.,
Beipue, E., Llonone, I'., lloctemno, E., Hoyrxnan, T., ®eprycon, P., ®itslepann, E., Tasen, M., Xeponoroy, 1., Xommec,
B., Man Jlounainn, 1., Hin I'nonna Mxwuuin, M., Pienriec, b., Caprenr, fI., Cuannon, E., Iapmnec, M., Bxurenouk, /.
Cepen BITYM3HAHUX II0 mpobiemy nocmimkysand XKemHosa €., KpuBonoc O., Kyxapenko B., Hikitina M., Ctpiok A. ,
Tpuyc 0. , Uepeaniuenko I'. , Illanpan JI. Ta iHmux.

3a Bu3HAa4YeHHsIM BiTUM3HAHUX aBTOpiB A. Ctproka, lO. Tpuyca, B.Kyxapenka, 3mimaHe HaB4aHHI — 1€
LiJlecIpIMOBaHUN TIporiec 3400yBaHHA 3HaHb, HAaOYTITS BMiHb Ta HAaBHYOK B YMOBax iHTerpamii ayauTopHoi Ta
M03aayIUTOPHOI HABYAIBHOI JisIIBHOCTI Cy0’€KTIB OCBITHHOTO MPOIIECY Ha OCHOBI BIPOBAXKCHHS 1 B3AEMHOTO TOTIOBHEHHS
TEXHOJIOTIH TPaAuLiHHOTO, €IEKTPOHHOTO, AUCTAHLIIIHOTO Ta MOOIILHOTO HABYAHHS 3a HAsIBHOCTI CAMOKOHTPOJIO CTYICHTa
3a gacoM, MicueM, mMapuipyramu Ta temnom HaeyaHHs (Kyxapenko, BepeseHcbka, byraituyk Ta iH., 2016). o THIOBUX
BH3HAYCHb 3MIIIAHOTO HABYaHHS TAKOX BIJHOCHUTHCS: 3MilllaHE HABUAHHS — L€ METOJ SIKWil MOB’A3ye B coOi TpaauiiiHe
HaBYaHHS «OOIMYYSIM 10 OOIUYUS) 3 IEAKUM eJIeMEeHTaMu IucTaHIliiHoro HaByanHs (JIorinosa, 2015).

Lleii Bua HaB4aHHA BHpinTye Taki 3apnanHs (Konmakosa, 2013): po3miuproe OCBiTHI MOXKIIMBOCTI CTYJCHTIB 32 PaXyHOK
JIOCTYIHOCTI Ta THYYKOCTi, ypaxyBaHHS iXHIX IHAWBIAyalbHUX OCBITHIX MOTpeO, a TAKOX TEMIy H PUTMY OBOJIOJIHHS
HAaBYAJBHUM MaTepialioM; CTHMYNIIOE (opMyBaHHS Cy0’€KTHOI TMO3MIIT CTyHEHTa: WiIBHIICHHS WOro MOTHBAIi,
CaMOCTiHOCTi, coliaabHOi aKTMBHOCTI, peduiekcii Ta camoaHamni3y i, SK HAacHiJOK, MiJABHUINYE €(EKTUBHICTH OCBITHHOTO
MpoLecy B LUIOMY; TpaHC(HOPMYE CTHIIb Ieiarora: 3ade3neuye rnepexij BiJ TpaHCISILiT 3HaHb 10 IHTEPaKTHBHOI B3aEMOJIT 3i
CTYICHTOM, IO crpusie (OPMYBAHHIO MPOIECY KOHCTPYIOBaHHS BJIACHUX 3HaHb; MIEPCOHAIII3ye OCBITHIHM Mpoliec: CTyIEHT
caMOCTillHO BU3Ha4a€e CBOI HaBUAJIbHI I, CIIOCOOM IX JOCATHEHHS, YpPaxOBYIOUU BJAcCHI OCBITHI MOTpeOM, iHTEpecu Ta
3MIOHOCTI; BUKJIAAay Y Lild CUTYallii € MOMIYHUKOM CTYJICHTA.
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